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Product High-level Value Coverage Use Cases Methodology and 
data source

Current 
Treatment: 
Physician 
Insights

Understanding the drivers 
and obstacles behind 
prescribing behaviors 
through physicians’ 
perspectives on patient 
characteristics, brand usage, 
and treatment pathways

US, EU5 •Uncover the factors influencing a brand’s position in the treatment algorithm and the 
obstacles preventing uptake of key therapies.
•Capture physicians’ current prescribing patterns for commercially relevant 
subpopulations.
•Develop specific messaging around treatment dynamics so clients can more 
effectively strengthen or defend their competitive position.
•Identify populations in the treatment landscape that may represent areas of opportunity 
for brands in development / those looking to increase their market potential.

Primary market 
research with 100 
US or 250 EU5 
physician 
specialists

Treatment 
Sequencing

Understanding the sequential 
treatment patterns for 
specific patient 
(sub)populations and market-
relevant scenarios in highly 
dynamic oncology 
indications

US, EU5

(Oncology 
only)

•Pinpoint current drug positioning and uptake in one snapshot to facilitate forecasting.
•Drill down into physicians’ treatment sequences and understand who to position 
against or how to defend share.
•Identify untapped treatment scenarios and key competitors to aid trial design.
•Evaluate unique disease-specific treatment patterns and dynamics to plan and manage 
sales and marketing resources and execute commercialization messages.
•Discover untapped populations to expand product share and drive strategic decisions.

Primary market 
research with 100 
US or 250 EU5 
physician 
specialists (same 
survey as Current 
Treatment)

Treatment 
Algorithms: 
Claims Data 
Analysis

Understanding brand usage 
across different lines of 
therapy using real-world data 
to accurately assess source of 
business and quantify areas 
of opportunity for increasing 
brand share

US

(no Oncology)

•Examine evolving drug / class-level patient share dynamics by line of therapy in newly 
diagnosed patients and in the overall patient population.
•Inform market forecasts with an analysis of recent brand uptake trends, generic 
erosion, patient flow, and persistence and compliance by product.
•Understand how new entrants are being integrated into the treatment algorithm and 
identify their source of business.

Real World Data -
US patient-level 
claims data from 
IBM®
MarketScan®
[formerly Truven]



Current Treatment: Physician Insights



Current Treatment: Physician Insights Overview

Key questions answered Use cases

• How is a disease currently managed?
• What key factors influence drive physicians to 

prescribe certain brands?
• What are the obstacles preventing their use of key 

therapies?
• What are the key patient characteristics that influence 

prescribing decisions?
• Why is a brand gaining or losing share?

• Uncover the factors influencing a brand’s position in 
the treatment algorithm and the obstacles preventing 
uptake of key therapies

• Capture physicians’ current prescribing patterns for 
commercially relevant subpopulations (e.g., tumor 
molecular status)

• Develop specific messaging around treatment 
dynamics so clients can more effectively strengthen 
or defend their competitive position

• Identify populations in the treatment landscape that 
may represent areas of opportunity for brands in 
development / those looking to increase their market 
potential

TREATMENT ANALYSIS QUICK START GUIDE



Get started using Current Treatment: Physician Insights

1.
Click on the “Disease, 
Company & Drug Insights” 
link to launch the Disease, 
Company & Insights 
platform.

1

2.
Click Current Treatment: 
Physician Insights link and 
then select Browse 
Diseases and Topics or 
Recently Viewed topic to 
select and  launch report.

2
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Current Treatment: Physician Insights Report Landing Page

1. 
The Table of contents includes 
Detailed, Expanded Analysis 
Physician Insights chapters for 
the US and EU5.
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2. 
The full report can be viewed 
online by using up and down 
arrows. The report can also be 
downloaded from the 
Downloads section or from 
within the body of the report.

3. 
If you have additional 
questions or training / support 
requests, select  “Ask the 
Expert” or “Contact Us” 
located under the “?”
icon.

1

2

3

2

1



Treatment Sequencing (Oncology)



Treatment Sequencing Overview

Key questions answered Use cases

• Where is my product positioned vs. competitors in 
the treatment journey?

• What physicians’ most-frequent treatment 
sequences—who is benefiting and how can I defend 
my assets share and position?

• What are the market-relevant treatment scenarios 
according to oncology experts?

• Where are the untapped business opportunities that I 
can capitalize upon?

• How can I optimize trial design and ensure a 
competitive edge for my pipeline asset?

• Pinpoint current drug positioning and uptake in one 
snapshot to facilitate forecasting.

• Drill down into physicians’ treatment sequences and 
understand who to position against or how to defend 
share.

• Identify untapped treatment scenarios and key 
competitors to aid trial design.

• Evaluate unique disease-specific treatment patterns 
and dynamics to plan and manage sales and 
marketing resources and execute commercialization 
messages.

• Discover untapped populations to expand product 
share and drive strategic decisions.



Get started using Treatment Sequencing

1.
Click on the “Disease, 
Company & Drug Insights” 
link to launch the Disease, 
Company & Insights 
platform.

1

2.
Click Treatment 
Sequencing link and then 
select Browse Diseases 
and Topics or Recently 
Viewed topic to select 
and  launch report.

2

© 2022 Clarivate. Clarivate and its logo, as well as all other trademarks used herein are trademarks of their respective owners and used under license.

TREATMENT ANALYSIS QUICK START GUIDE



Treatment Sequencing Report Landing Page

1. 
The Table of contents includes 
Detailed, Expanded Analysis 
Treatment Sequencing chapters 
for the US (also EU5 for most 
diseases).

3. 
If you have additional 
questions or training / support 
requests, select  “Ask the Expert” 
or “Contact Us” 
located under the “?”
icon.

2. 
The full report can be viewed 
online by using up and down 
arrows. The report can also be 
downloaded from the 
Downloads section or from 
within the body of the report.

1

1

2

3
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Treatment Algorithms (Non-Oncology)



Treatment Algorithms: Claims Data Analysis Overview

Key questions answered Use cases

• What is the progression timeline from diagnosis to 
treatment and through lines of therapy?

• What is the patient share by product/brand and by 
line of therapy in newly diagnosed patients?

• What is the overall patient share by product and what 
are the usage trends/changes over time?

• What is the source of business for my brand?
• What is the frequency of combination therapy use and 

what are the most commonly prescribed
combinations?

• How do persistency and compliance for my brand 
compare with competitors’?

• Understand the path from diagnosis through 
treatment progression to size the opportunity in 
newly-diagnosed patients.

• Identify and quantify the opportunity for positioning 
your current or emerging brand in specific lines of 
therapy.

• Evaluate the source of business for your brand to fine-
tune marketing strategy.

• Track your and competitors’ overall brand 
performance to understand market dynamics and 
develop forecasts.

• Quantify persistency and compliance by brand to 
optimize usage.



Get started using Treatment Algorithms

1.
Click on the “Disease, 
Company & Drug Insights” 
link to launch the Disease, 
Company & Insights 
platform.

1

2.
Click Treatment 
Algorithms Claims Data 
Analysis link and then 
select Browse Diseases 
and Topics or Recently 
Viewed topic to select 
and  launch report. 2
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Treatment Algorithms Report Landing Page
1. 
The Table of contents includes 
Detailed, Expanded Analysis: 
Treatment Algorithms Claims 
Data Analysis chapter which 
provides detailed expanded 
analysis for the US:
• Treatment Algorithms full 

report
• Treatment Algorithms 

dashboard

3. 
If you have additional 
questions or training / support 
requests, select  “Ask the Expert” 
or “Contact Us” 
located under the “?”
icon.

2. 
The full report and data can be 
downloaded from the 
Downloads section or from 
within the body of the report.

1

1

2

3
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Treatment Algorithms Dashboard
1. 
The Treatment Algorithms Dashboard 
supplements the claims data analysis 
report and features:
• Interactive visualizations and ability 

to select drugs/drug classes of 
interest

• Expanded analyses not included in 
PPT report

• Optional quarterly data refreshes 
following report publication

2. 
The data sources used for all queries 
analyzed in the Treatment Algorithms 
Claims Analysis studies are the IMB 
MarketScan Commercial and Medicare 
Supplemental Databases.

1
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2. 
Select the disease markets 
that you are subscribed to, 
then select the “Email 
Preferences” checkbox, 
then select the “Save 
Settings” button.

1. 
To request email alerts of key 
report updates, select the 
bell icon.

Alerts Request
1

2
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About Clarivate

Have a Question?

Healthcare.support@clarivate.com
clarivate.com

Clarivate™ is a global leader in providing solutions to 
accelerate the lifecycle of innovation. Our bold 
mission is to help customers solve some of the world’s 
most complex problems by providing actionable 
information and insights that reduce the time from 
new ideas to life-changing inventions in the areas of 
science and intellectual property. We help customers 
discover, protect and commercialize their inventions 
using our trusted subscription and technology-based 
solutions coupled with deep domain expertise. For 
more information, please visit clarivate.com.

© 2022 Clarivate. All rights reserved. Republication or redistribution of 
Clarivate content, including by framing or similar means, is prohibited without 
the prior written consent of Clarivate. Clarivate and its logo, as well as all other 
trademarks used herein are trademarks of their respective owners and used 
under license.
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