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Treatment Analysis products

Product High-level Value Coverage Use Cases Methodology and
data source
Current Understanding the drivers us, EUS *Uncover the factors influencing a brand’s position in the treatment algorithm and the Primary market
Treatment: and obstacles behind obstacles preventing uptake of key therapies. research with 100
Physician prescribing behaviors *Capture physicians’ current prescribing patterns for commercially relevant US or 250 EUS
Insights through physicians’ subpopulations. physician
perspectives on patient *Develop specific messaging around treatment dynamics so clients can more specialists
characteristics, brand usage, effectively strengthen or defend their competitive position.
and treatment pathways *|dentify populations in the treatment landscape that may represent areas of opportunity
for brands in development / those looking to increase their market potential.
Treatment Understanding the sequential | US, EUS *Pinpoint current drug positioning and uptake in one snapshot to facilitate forecasting. Primary market
Sequencing | treatment patterns for *Drill down into physicians’ treatment sequences and understand who to position research with 100
specific patient (Oncology against or how to defend share. US or 250 EUS
(sub)populations and market- | only) *|dentify untapped treatment scenarios and key competitors to aid trial design. physician
relevant scenarios in highly *Evaluate unique disease-specific treatment patterns and dynamics to plan and manage | specialists (same
dynamic oncology sales and marketing resources and execute commercialization messages. survey as Current
indications *Discover untapped populations to expand product share and drive strategic decisions. | Treatment)
Treatment Understanding brand usage us *Examine evolving drug / class-level patient share dynamics by line of therapy in newly Real World Data -
Algorithms: | across different lines of diagnosed patients and in the overall patient population. US patient-level
Claims Data | therapy usingreal-world data | (no Oncology) | *Inform market forecasts with an analysis of recent brand uptake trends, generic claims data from
Analysis to accurately assess source of erosion, patient flow, and persistence and compliance by product. IBM®
business and quantify areas *Understand how new entrants are being integrated into the treatment algorithm and MarketScan®

of opportunity for increasing
brand share

identify their source of business.

[formerly Truven]
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Current Treatment: Physician Insights
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Current Treatment: Physician Insights Overview

Key questions answered

How is a disease currently managed?

What key factors influence drive physicians to
prescribe certain brands?

What are the obstacles preventing their use of key
therapies?

What are the key patient characteristics that influence
prescribing decisions?

Why is a brand gaining or losing share?

C Clarivate

Use cases

Uncover the factors influencing a brand’s position in
the treatment algorithm and the obstacles preventing
uptake of key therapies

Capture physicians’ current prescribing patterns for
commercially relevant subpopulations (e.q., tumor
molecular status)

Develop specific messaging around treatment
dynamics so clients can more effectively strengthen
or defend their competitive position

|dentify populations in the treatment landscape that
may represent areas of opportunity for brands in
development / those looking to increase their market
potential




Get started using Current Treatment: Physician Insights

3 Clarivate” | DRG

Understand the Market

IDisease, Company & Drug Insights

- Disease Insights.
- Epidemiclogy
- Biosimilars

- Company and Drug Insights

Disease, Company & Drug Insights Platform

Medtech

Medkech Insights Platform

- Market Insights (Mecitech 360)

- Brand Tracking (Pricetrack & Marketrack]
- US Medical Supply Distribution

US Market Access Insights

US Market Access Insights Platform
- Health Plan Analysis
- Market Overviews
~Market Overview Interactive Database
- National MCO Analyzer

- Power Profiles

Welcome Anne from Clarivate

Hover over any link to lear more about each product platform. Green check marks indicate partial or full content is available to you as part of your current subscription.

Have a question? Please contact us

Optimize Access

US Formulary Data & Analytics

By Fingertip Formulary

Account Management Dashboard
Fingertip Accounts

Fingertip Al
Fingertip A

Fingertip Hor gacy Platforms)

Fingertip Restrictions
Fingertip Validation Too

© Fingertip PolicyTrack

US Lives Data & Analytics

tage (2020 Data)

Vantage (2021 Data)

Payer Platform

Managed Market Surveyo ncluding Pharmacy Benefit Ev

Global Market Access

2.

Click Current Treatment:
Physician Insights link and
then select Browse

Diseases and Topics or
Recently Viewed topic to
select and launch report.

C Clarivate

Engage Customers

Sales Enablement

Fingertip Publisher

Commercial Targeting
Healthbase

M

nsights Platform

- Commercial Targsting (Procedure Finder]

O Field Force Navigator (FFN)

Digital/Multichannel Stakeholder Engagement

Digital Insights Platform
- Multichannel Physician Engagement
- Multichannel Patient Engagement

- Multichannel Payer Engagement

1.
Click on the “Disease,
Company & Drug Insights”

link to launch the Disease,
Company & Insights
platform.

S
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Browse All

Hi Anne, what are you looking for today?

Biopharma §
ey
Current Treatment Physician Insights
Uncover the why behind treatment pathviays and brand usage withindepth

coverage of physician perceptions on disease management

Biopharma Recontly Viewed  Cloa
Geographic Coveraga: US. or EUS

Neuropathic Pain
Primary Research: Survey of U, or
EUS physician specialists Non-Small-Cell Lung Cancer
Key Topics:
Insight into disease management
and treatment decisions,
including factor influencing

PY @ Market Landscape & Forecast

physiian treatment seloction
and rationale for changes in

treatment approach Type:2 Disbetes

- Disease Landscape & Forecast

- Physican-roported brand-level Non-Ho
patient shares and
- Niche & Rare Disease Landscape & Forecast EeEnatnstsd hanoe i Migraie

brand wsage
Osteoporosis

— Biosimilars Obesity/O

weight

China In-Depth

- Company & Drug Insights

Current Treatment Physician Insights I

Cortellis Supply Chain Network ~ Unmet Need
~ Treatment Algorithms Claims Data Analysis

e Market Access - Treatment Sequencing

Access & Reimbursement 0

© 2022 Clarivate. Clarivate and its logo, as well as all other trademarks used herein are trademarks of their respective owners and used under license.



Current Treatment: Physician Insights Report Landing Page

B

Malignant Melanoma | g woiications o

1.
The Table of contents includes

AtaGlance Landscape & Forecast -~  Epidemiology ~ Current Treatment ~ [TV EES RS " EE & | TR CED

Detailed, Expanded Analysis
Table of contents Expand all PhySiCian |n51g htS Cha pteI’S fOr

5

Current Treatment: Physician Insights | Malignant Melanoma | US | June 2022 » S the US and EUS.
pispay @D wo @mo D1

MAIN CONTENT

£ Overview

E“ Current Treatment: Physician
Insights | Malignant Melanoma
US | June 2022
Attachment

2 Detailed, Expanded Analysis
(Us)

2.
The full report can be viewed

. . A Current Treatment Survey |
Detailed, Expanded Analysis: Malignant Melanoma | US | June

Treatment Sequencing (US) D Clarivatem ; ! i : _' 3 o .. 0 R ’ ~ ¥ 2022

n online by using up and down

Detailed, Bxpanded Analysis | ’ - ? 4 ; S g g : |

(eus g g . . LA . e ¥ ABGIEHAL pis arrows. The report can also be
: . e . 4 o & - ) ‘ i Detailed, Expanded Analysis (US)

; Tlrj;tta:rl]ee:( Eizi::iig?;{},’;s | « Current '!réatmept: Physician Insights (U‘S;)._ o 1 y ._" L 7‘ - T o - S . ;&Ilg : Tabl o CO"tep”‘S } dOWn |Oaded from the

.

: : WA LT R G e Downloads section or from
| Mallgnant melano‘ma‘ e R S e L S e d within the body of the report.

Meet the Team

. : s . o . |
L L ol k : : vn " ' d : | Saurabh \ﬁr.di . . 3.
o ol P &2 If you have additional

questions or training / support
requests, select “Ask the

S View all Experts
w 4 ” “ ”
| ‘Analyst: Saurabh Virdi ".:' EXpert or ContaCt US
e Published: June 2022 ! e located under the “?”
| \? - A = = 2 A > ;‘,’ f‘ s Customize Your Insights o iCOﬂ.

 Clarivate’
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Treatment Sequencing Overview

Key questions answered

Where is my product positioned vs. competitors in
the treatment journey?

What physicians’ most-frequent treatment
sequences—who is benefiting and how can | defend
my assets share and position?

What are the market-relevant treatment scenarios
according to oncology experts?

Where are the untapped business opportunities that |
can capitalize upon?

How can | optimize trial design and ensure a
competitive edge for my pipeline asset?

C Clarivate

Use cases

* Pinpoint current drug positioning and uptake in one

snapshot to facilitate forecasting.

Drill down into physicians’ treatment sequences and
understand who to position against or how to defend
share.

|dentify untapped treatment scenarios and key

competitors to aid trial design.

Evaluate unique disease-specific treatment patterns
and dynamics to plan and manage sales and
marketing resources and execute commercialization
messages.

Discover untapped populations to expand product
share and drive strategic decisions.




Get started using Treatment Sequencing
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Welcome Anne from Clarivate

Hover over any link to lear more about each product platform. Green check marks indicate partial or full content is available to you as part of your current subscription.

1.

Click on the “Disease,

Understand the Market Optimize Access Engage Customers Company & Drug Insights”

S link to launch the Disease,
Company & Insights

Have a question? Please contact us

Disease, Company & Drug Insights Platform Fingertip Publisher

- Disease Insights Account Management Dashboard

- Epide Fingertip Accounts N "
BP W‘wgy naerip Accoun Commercial Targeting
o o latf
- atrorm.
Fingertip A
M nsights Platform

ge (Legacy Platforms

Medtech Fingertip Hor

Fingertip Restrictions .
Meditech Insights Platform O Field Force Nav

Fingertip Validation Tool

- Commercial Targsting (Procedure Finder]

tor (FFN)

- Market Insights (Mecitech 360)
- Brand Tracking (Pricetrack & Marketrack) © Fingertip PolicyTrack. Digital/Multichannel Stakeholder Engagement
- US Medical Supply Distribution

US Lives Data & Anal Digital Insights Platform [y
ives Data nal yl\'CS - Multichannel Physician Engagement 3 ¢
US Market Access Insights . ysican Engagement © Clarivate’ | DRG

tage (2020 Data - Muktichannel Patient Engagement

@ = Browse All

US Market Access Insights Platform Vantage (2021 Data - Multichannel Payer Engagement
- Health Plan Analysis
Payer Platform

- Market Overviews

Hi Anne, what are you looking for today?

Market Overview Ineractive Database Managed Market Surveyo

- National MCO Analyzer

- Power Profiles
Global Market Access
Biopharma

ncluding Pharmacy Benefit Ev

Biopharma Multichannel Engagement

2 Treatment Sequencing X
. Analyze saquential, rastment pathways in market.relevant scanarios to support
' @ Market Landscape & Forecast your brand positioning, strategic planning, and business development in oncoloay
———) Recently Viewed  Cioar
1C reatmen Geograpie Coverages U, or EUS
— Disease Landscape & Forecast Non-Small-Cell Lung Cancer

Disease Coverage: Oncology only
Breast Cancer

Primary Market Research: Survey

of USS. or EUS physician specialists Non-Hodgkin's Lymphoma an

Sequencing link and then

Niche & Rare Disease Landscape & Forecast

Key Topics: Ovarian Cancer

select Browse Diseases
and Topics or Recently
Viewed topic to select C oD e -t sty

Biosimilars - Indication-specific treatment
journeys for market.relevant
drug-treatable populations built

China In-Depth by oncology experts

- Drug share and treatment rates
mapped to treatment journay

solacted treatment sequences in
clinically and commercially
important (sublpopulations and

Cortellis Supply Chain Network

treatment scenarios

and launch report.

e Market Access
- Access & Reimbursement e

p ™ ™
‘ Clarlvate © 2022 Clarivate. Clarivate and its logo, as well as all other trademarks used herein are trademarks of their respective owners and used under license.




Treatment Sequencing Report Landing Page
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Malignant Melanoma | g noricrions 0

AtaGlance landscape & Forecast - Epidemiology -

Table of contents Expand al

-
\

@ Overview

@ Detailed, Expanded Analysis

(us)

2 Detailed, Expanded Analysis: |
Treatment Sequencing (US) |

@ Treatment Seguencing Malignant
Melanoma US June 2022

® Detailed, Expanded Analysis

(EUS)

|

|

|

|

& Detailed, Expanded Analysis: |
Treatment Sequencing (EUS) 1

C Clarivate

Current Treatment = Unmet Need - Meet The Team
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Treatment Sequencing

Malignant Melanoma

United States

Analyst(s): Laura Ramos, PhD
Published: June 2022

(1 = Browse All ‘ ® 2

Downloads

MAIN CONTENT

B Treatment Sequencing Malignant

Melanoma US June 2022
Attachment

B Treatment Sequencing Survey
Malignant Melanoma US June
2022

Attachment
ADDITIONAL FILES

J Detailed, Expanded Analysis:
Treatment Sequencing (US)
Table of Contents

Meet the Team

Laura Ramos

View all Experts

1.
The Table of contents includes
Detailed, Expanded Analysis

Treatment Sequencing chapters
for the US (also EUS for most
diseases).

2.

The full report can be viewed
online by using up and down
arrows. The report can also be
downloaded from the
Downloads section or from
within the body of the report.

3.
If you have additional
questions or training / support

requests, select “Ask the Expert”
or “Contact Us”

located under the “?”

icon.

© 2022 Clarivate. Clarivate and its logo, as well as all other trademarks used herein are trademarks of their respective owners and used under license.
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Treatment Algorithms: Claims Data Analysis Overview

Key questions answered Use cases

* Whatis the progression timeline from diagnosis to » Understand the path from diagnosis through

treatment and through lines of therapy?

What is the patient share by product/brand and by
line of therapy in newly diagnosed patients?

What is the overall patient share by product and what
are the usage trends/changes over time?

What is the source of business for my brand?

What is the frequency of combination therapy use and
what are the most commonly prescribed
combinations?

How do persistency and compliance for my brand
compare with competitors’?

C Clarivate

treatment progression to size the opportunity in
newly-diagnosed patients.

|dentity and quantify the opportunity for positioning
your current or emerging brand in specific lines of
therapy.

Evaluate the source of business for your brand to fine-
tune marketing strateqgy.

Track your and competitors’ overall brand
performance to understand market dynamics and
develop forecasts.

Quantify persistency and compliance by brand to
optimize usage.




Get started using Treatment Algorithms
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Hover over any link to lear more about each product platform. Green check marks indicate partial or full content is available to you as part of your current subscription.

Understand the Market

IDisease, Company & Drug Insights

Disease, Company & Drug Insights Platform
- Disease Insights.

- Epiderniology

- Bosimilars

- Company and Drug Insights

Medtech

Medkech Insights Platform

- Market Insights (Mecitech 360)

- Brand Tracking (Pricetrack & Marketrack]
- US Medical Supply Distribution

US Market Access Insights

US Market Access Insights Platform
- Health Plan Analysis
- Market Overviews
~Market Overview Interactive Database
- National MCO Analyzer

- Power Profiles

C Clarivate

Welcome Anne from Clarivate

Have a question? Please contact us

Optimize Access

US Formulary Data & Analytics

By Fingertip Formulary

Account Management Dashboard
Fingertip Accounts

Fingertip Al

Fingertip A

Fingertip Hor

ge (Legacy Platforms)
Fingertip Restrictions
Fingertip Validation Tool

@ Fingertip FolicyTrack

US Lives Data & Analytics

tage (2020 Data)

Vantage (2021 Data)

Payer Platform

Managed Market Surveyo

ncluding Pharmacy Benefit Ev

Global Market Access

2.

Click Treatment
Algorithms Claims Data
Analysis link and then

select Browse Diseases
and Topics or Recently
Viewed topic to select
and launch report.

1.
Click on the “Disease,
Company & Drug Insights”

Engage Customers

link to launch the Disease,
Company & Insights
platform.

Sales Enablement

Fingertip Publisher

Commercial Targeting
Healthbase

M

- Commercial Targsting (Procedure Finder]

nsights Platform

O Field Force Navigator (FFN)

Digital/Multichannel Stakeholder Engagement
>
Digital Insights Platform 5 - o=
 Multichomne Phsicon Engagement © Clarivate’ | DRG O Browsa Al

- Muktichannel Patient Engagement

- Multichannel Payer Engagement

Hi Anne, what are you looking for today?

Biopharma

Biopharma Multichannel Engagement

Treatment Algorithms Claims Data Analysis

Identify opportunities to increase brand share with visibilty into brand usage by
fine of therapy with Real World Data

Recently Viewed ~ Clear
Geographic Coverage: U

@ Market Landscape & Forecast

Real-World Data: Longitudinal

O patient.lovel claims data analysis

Disease Landscape & Forecast

Key Topics: Insomnia

 Newly diagricaed s recritly .
treatment patient analyses

- Niche & Rare Disease Landscape & Forecast oehidng o s ahares
Type 2 Diabetes

with quarterty trends and

e s it

Biosimilars  Treatment niiation, progression,

andiine o therapy analysis

among newly diagnosed patients

Osteoporosis

~ China In-Depth Soucoof tusinos ooty PerPheral Aneral Discose

analysis Obesity/Overweight

n— Treatment Algorithms Claims Data Analysis I

~ Treatment Sequencing

Company & Drug Insights

— Cortellis Supply Chain Network

e Market Access

— Access & Reimbursement

© 2022 Clarivate. Clarivate and its logo, as well as all other trademarks used herein are trademarks of their respective owners and used under license.




Treatment Algorithms Report Landing Page

1.

The Table of contents includes
Detailed, Expanded Analysis:
Treatment Algorithms Claims
Data Analysis chapter which
provides detailed expanded

Dys d emia ) Notifications OFf

At a Glance Landscape & Forecast ~ Epidemioclogy - Current Treatment ~ Unmet Need ~ Access & Reimbursement ~ Meet The Team

Table of contents Expand all | . f th US
& o H H H \ Downloads ana yS] stor e °
( ) Treatment Algorithms CDA Dyslipidemia US May 2022 :
“ ) B *  Treatment Algorithms full
oiseLay (EREP wo =0 O
Qverview @ Last updated 21 May 2022 @ Treatment Algorithms CDA repO rt
Dyslipidemia US May 2022 .
52 Detailed, Expanded Analysis: Attachnient Treatm (] nt A | g (@] r]th ms
Treatment Algorithms: Claims L ¥ i cE 1
Data Analysis (US) ‘ ” - B Treatment Algorithms CDA daSh boa rd
| - 2 Dyslipidemia US May 2022
&3 Treatment Algorithms CDA 0 CIarivate Attachment
Dyslipidemia US May 2022 1 | —~
Treatment Algorithms CDA \ i — .U'" i i ADDITIONAL FILES
gDyshp\demlagUS 2022 Dashboard [ ; [ 1 2.

8 - — M| Detailed, Expanded Analysis:
w# Detailed, Expanded Analysis: L Wmmmm“ _— : — g:f:xi;;ﬁ!_}gﬁ‘:gjmi KSlinrls The fU ” I’epo rt a nd data Ca n be
Physician Insights (US) : 1 = /:' . 3
Hypertriglyceridemia ‘.——'. Dvsl.pldemla e doWnloaded 'I:rom the
. , . Ly 3| Downloads section or from

within the body of the report.

| Table of Contents

# Detailed, Expanded Analysis

(US) - Treatment Algorithms - ‘ J— 40 3 f

Claims Data Analysis: 1 -

Hypertriglyceridemia f | ~
e P g .

) Detailed, Expanded Analysis:
Physician Insights (EUS) 3.

I - — “ Manasa Kadagathur, ]
Detailed, Expanded Analysis: | [ .’; P : e H: yOU have additional
Physician Insights (US) . Analyst: Manasa Kadagathur, MiS. (Pharm.), Ph.D. TR View Bio ) e
| Published: May 2022 ' _Zh questions or training / support
e N e Lt s A - b requests, select “Ask the Expert”

located under the “?”
icon.

‘ Meet the Team
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Treatment Algorithms Dashboard

Dyslipidemia g nosficstions o

1.
The Treatment Algorithms Dashboard

AtaGlance Landscape & Forecast Epidemiology Current Treatment ~ VLT G4 EEN | Access & Reimbursement Meet The Team

Table of contents Expand all ) )
, , supplements the claims data analysis

‘/ \‘ & - Table of Contents = Methodology =~ Newly Dx: Line of Therapy | Newly Dx: Concomitance | Newly Dx: Regimens | Newly Dx: Add/Switch | Newly Dx: Patient Flow | Newly

L )

report and features:
Overview et to table of contents * Interactive visualizations and ability
to select drugs/drug classes of

Detailed, Expanded Analysis:
Treatment Algorithms: Claims

Data Analysis (US) Top-level sumary of patient progression between lines of therapy, with trended analysis of newly diagnosed drug and drug class share interest

o Testment Algerithms CDA Expanded analyses not included in

Dyslipidemia US May 2022
Ofvsmert Nartne OB PPT report
T Optional quarterly data refreshes
Physician Insights (US) following report publication

Hypertriglyceridemia

Newly diagnosed line of therapy analysis in dyslipidemia

Percentage of newly diagnosed dyslipidemia patients reaching each line of therapy within 12 months of diagnosis

100.0%
100% i

Detailed, Expanded Analysis
(US) - Treatment Algorithms -
Claims Data Analysis: 80%
Hypertriglyceridemia

2.

Detaled, Expanded Analysis: ER. The data sources used for all queries
Physician Insights (EU5) @ . .
e g analyzed in the Treatment Algorithms
etailed, Expanded Analysis: @ o . . .
T o Claims Analysis studies are the IMB
22.5% MarketScan Commercial and Medicare
20%
Supplemental Databases.
0% 20 0.5% 0.1%
Diagnosed First-line therapy Second-line therapy Third-line therapy Fourth-line therapy
n = 307,806 patients
Percentage of patients
progressing from one line to the 235% 8.6% 24.2% 26.7%
next:
Average days to progression: 62 days 150 days 88 days 66 days o

p ™ ™
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Alerts Request

 Clarivate” | DRG  eiorrme

Malignant Melanoma | g oo of

AtaGlance Landscape & Forecast - Epidemiology - [NSVZSURSYUTHISRN Unmet Need - Meet The Team

Table of contents Expand all
Overview

% Detailed, Expanded Analysis
(Us)

© Current Treatment: Physician
Insights | Malignant Melanoma | US |

2 Clarivate”

% Detailed, Expanded Analysis:
Treatment Sequencing (US)

@ Detailed, Expanded Analysis r
(EUS) + Current Tréatment: Physician Insights (U.S.)

) Detailed, Expanded Analysis:
Treatment Sequencing (EUS)

“Analyst: Saurabh Virdi
Published: June 2022 \

C Clarivate

" Malignant mélan

orogn =

- Solid Tumors
Bladder Cancer
Cervical Cancer
Cholangiocarcinoma
Colorectal Cancer
Endometrial Carcinoma
Esophageal Cancer
Gastric Cancer
Gastroesophageal Cancer
Gastrointestinal Stromal Tumor
Glioma

¥ Malignant Melanoma

Ophthalmology
Ophthalmology
Achromatopsia
Diabetic Macular Edema
Diabetic Retinopathy
Dry and Wet Age-Related Macular Degeneration
Dry Eye

Glaucoma

Rare Diseases and Orphan Drugs

Multi-Indication - Rare Diseases

Rare Diseases and Orphan Drugs

Current Treatment: Physician Insights | Malignant Melanoma | US | June 2022

oiseLay @) 40

o

» Downloads

MAIN CONTENT

@) Current Treatment: Physician
Insights | Malignant Melanoma |
US [ June 2022

Attachment

Current Treatment Surve
Malignant Melanoma | US | June
2022

Attachment

e

vy

Malignant Pleural Mesothelioma

Mesothelioma

Non-Small-Cell Lung Cancer

Ovarian Cancer

Pancreatic Cancer

Prostate Cancer

Renal Cell Carcinoma

Small Cell Lung Cancer

Soft Tissue Sarcoma

Squamous Cell Carcinoma of the Head and Neck

Urothelial Carcinoma

Retinal Vein Occlusion
Retinitis Pigmentosa
Stargardt Disease
Uveitis

X-linked Retinoschisis

| My Favorite Topics My Notiications

My Favorites

DISEASES & OTHER TOPICS (2) o
* Osteoporosis

* Malignant Melanoma

MEDTECH (4) Clear
 X-Ray Systems

* In Vitro Diagnostics

* Peripheral Vascular Devices

* Urological Devices

Email Preferences

 Email me when there is updated content or new

content published matching my favorites

1.
To request email alerts of key

report updates, select the
bell icon.

2.

Select the disease marke
that you are subscribed to,
then select the “Email

Preferences” checkbox,
then select the “Save
Settings” button.
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About Clarivate

ion?
a ve a U eStl o n ® Clarivate™ is a global leader in providing solutions to

accelerate the lifecycle of innovation. Our bold
mission is to help customers solve some of the world’s
most complex problems by providing actionable
information and insights that reduce the time from
new ideas to life-changing inventions in the areas of
science and intellectual property. We help customers
discover, protect and commercialize their inventions
using our trusted subscription and technology-based
solutions coupled with deep domain expertise. For
Healthca re.support@clarivate.com more information, please visit clarivate.com.

clarivate.com

© 2022 Clarivate. All rights reserved. Republication or redistribution of
Clarivate content, including by framing or similar means, is prohibited without
the prior written consent of Clarivate. Clarivate and its logo, as well as all other
trademarks used herein are trademarks of their respective owners and used
under license.
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