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Introduction
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PRICETRACK is Clarivate’s real-time data solution 
that provides detailed, SKU-level hospital purchase order data to 
help our clients understand the share, price and market trends necessary to 
market their brands effectively.



Data Processing
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...So that you can spend time 
using data

Assess market trends & dynamics 
in real-time

Conduct detailed price analysis

Monitor your competitors in real-
time

•We spend time Cleaning
data…

Clarivate receives detailed purchase order data from 
hospitals. We take this dataset and:
• Clean it
• Tag it with useful product attributes like 

manufacturer, brand and material
• Extrapolate it to national totals



PriceTrack: As much detail as you could need, at your fingertips
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Markets

Manufacturers

Brands

SKUs

What product 
segments are driving 

market growth?

What is the product mix 
within my competitor’s 

portfolio?

Which brands have 
similar attributes to 

mine? 

How are different SKUs 
within the same brand 

priced?

UNITS
REVENUE

PRICE



PriceTrack is built on Clarivate’s industry-leading Hospital Purchase Order 
dataset
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US HOSPITALS QUARTERLY 
CONSISTENCY

UNIQUE SKUs MANUFACTURERS

Broad coverage of 
medtech markets

Full picture of all 
competitors in market

Smooth, reliable 
trends

Largest hospital 
coverage in the industry

• Cleanly aligned with 
Clarivate’s internal SKU 
catalogue

• SKUs are tied to 
manufacturers, so the 
competitive trends are 
easily captured

• Consistent reporting leads 
to accurate data trends

• Integration of 2 hospital 
purchase order datasets

• >40% of all US hospitals 
covered

1,900 2.2M >3K >90%



PriceTrack Methodology: Clarivate makes sense of purchase order data by 
marrying it with our internal SKU catalogue
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RevenueUnitsSKU

400055AMP020120152

DiameterLengthProduct
Subtype 2

Product 
Subtype 1

Product 
TypeBrandManufacturerSKU

2.0120UncoatedOTWPTA 
Balloon

Amphirion   
DeepMedtronicAMP020120152

DiameterLengthProduct
Subtype 2

Product 
Subtype 1

Product 
TypeBrandManufacturerRevenueUnitsSKU

2.0120UncoatedOTWPTA 
Balloon

Amphirion   
DeepMedtronic400055AMP020120152

PriceTrack

Hospital – Purchase order data Internal SKU Catalogue

Output



Deliverable: Data included
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MARKET DATA
Revenue/Unit

Market/Brand/SKU

2010 to present

Understand growth trends to drive 
future predications 

DETAILED ASPs
Segment/Brand/SKU level

2010 to present

Understand how product features 
impact pricing

FACILITY 
PENETRATION

Understand facility-level 
dynamics

SHARES
Revenue/Unit

Company/Brand/SKU

2010 to present

Understand how competitor 
share affects your brands’ 
performance

Tableau Dashboard + Excel Dataset

• Granular data is easily visualized in Tableau, and organized in Excel
• Cleanly organized metrics allow you to dig deep into data and uncover trends
• 8+ years of trending data gives deep historical context

Value



Up-to-date Catalogue: Identify new product launches right away
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Example: EVOLUTE Heart Valve Units by SKU

CRS-P3-640 EVOLUTPRO-23-US EVOLUTPRO-26-US EVOLUTPRO-29-US G100012

MCS-P3-23-AOA MCS-P3-26-AOA MCS-P3-29-AOA MCS-P3-31-AOA

New SKU added to catalogue = 
immediate pickup of trend 

We keep track of new product launches & catalogue 
new SKUs so that you don’t have to: 

Dedicated therapy-expert analysts track 
the market and provide context to our 
data scientists

Machine-learning algorithm to make sure 
no new SKUs fall through the cracks



Methodology & Extrapolation
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1) Capture purchase 
databases from ~1,900 
Hospitals

2) SKU catalogue 
management, data cleansing, 
and product mapping

3) Sample stratification – weighting and projections (Market Specific)

Projections consider:
 Universe definition
 US census regions
 Clustering parameters

S M L

S M L

S M L

S M L

S M L

S M L

S M L

S M L



Catalogue Dictionary
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Any additional column can be added, depending on the segment of interest. Deep analysis can then be performed by these attributes/measurements.

Data is cleaned, organized and assigned attributes as 
above. Additional attributes can be added as in the 
“Product Subtype 1” and “Other Measurements” columns. 


